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Thank you very much. There is another ben-
efit to you that we heard them all practicing,
which is you won’t have to endure our impulse
sing-along night. We did that yesterday. [Laugh-
ter]

The two artists with us tonight are classic
examples of the splendid, intricate tapestry of
American music. Both have expanded their own
musical horizons and ours as they have woven
the richness of their own heritage into popular
culture.

In 1993, these Grammy Award winners per-
formed during the inaugural celebration for Hil-
lary and me and for all of America. They were
truly a highlight of that extraordinary week. This
evening we are thrilled to have them join us
for the first time here at the White House.

It has been said of Aaron Neville that when
he sings, “It’s like a knowing angel who has
experienced both Heaven and the gritty reality

of a working man’s life.” Aaron’s style reflects
the lush multicultural mix of his native city of
New Orleans. He has blended rock and funk,
gospel and country, and rhythm and blues to
create the rich, exciting sound that is unmistak-
ably all his own.

Our other guest reflects the finest spirit of
our great country. Her willingness to experiment
while maintaining the best of the past has
helped her sell more than 30 million recordings.
By combining the mariachi sounds of Mexico,
big band swing, rock and roll, Broadway, and
opera, she has won devoted followers every-
where in the music world. Ladies and gentle-
men, it is my pleasure to introduce Linda
Ronstadt.

NoOTE: The President spoke at 8 p.m. on the South
Lawn at the White House.

Teleconference Remarks on Kick Butts Day From Woodbridge,

New Jersey
May 7, 1996

[The President’s remarks
progress. ]

The President. And we have proposed an
FDA regulation to crack down on—I[inaudible].
We've proposed ways to make it harder for chil-
dren and for teenagers to buy cigarettes by re-
ducing their access to vending machines and
free samples. But we also need people who
are—l[inaudible]—be more rigorous. We just
spoke to three young people here who said they
had no trouble at all buying cigarettes. Two
were 16 and one was 13, and they said the
overall success rate was something like 74 per-
cent for the students in the middle and high
schools who—[inaudible]—to buy cigarettes. So
we're going to have to work on that.

I just want to say that I believe that this
is a problem we can solve if we work together,
if we see young people like these young people
here working with their parents, their schools,
their communities to fight against the lure and

were  joined in

the availability of smoking for teenagers. And
we're going to do what we can at the national
level to do our part as well.

Mark Green, I want to especially thank you
for your role in making today happen and for
being a critical national leader on this issue;
for your successful campaign to ban cigarette
machines in New York City in 1990; to your
leadership in organizing this national effort.
You've really been a pioneer, and we're very
grateful to you. And I thought you might like
to give a brief overview of this day.

Can you hear me, Mark? We may have lost
him.

[Mark Green, New York City public advocate,
said that Kick Butts Day is an opportunity for
kids to talk back and fight back against the
tobacco merchants and that it is a way to dis-
courage kids from starting to smoke. He then
described the effectiveness of tobacco ads di-
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